
David Lee                       
Location: Cherry Hill, NJ Cell: 201-931-6043
Email: DavidLeeConsult@gmail.com LinkedIn: https://www.Linkedin.com/in/davidleebiz

Proven success in building and leading social media teams, scaling strategy and execution across global platforms including TikTok, YouTube, Instagram, and Reddit. Passionate about culturally relevant content, trendspotting, and developing insights-led social programs that foster consumer engagement and brand relevance. Experienced with CPG-aligned strategy for community building, analytics, and full-funnel content performance.

Professional Experiences

[bookmark: _Hlk119490500][bookmark: _Hlk100743239]
Digital Marketing Consultant					                               		          December 2010  – Present 
David Lee Consulting					                                                                                                Remote - NJ, US
· Guided businesses in building integrated digital ecosystems, aligning organic social and paid media with business goals.
· Developed influencer outreach, editorial strategy, and short-form content production for emerging platforms.
· Deployed analytics dashboards and led campaign reporting across verticals using Sprout Social and Google Analytics.
· Mentored small marketing teams to adopt best practices in digital engagement, foster team capability in community management, and campaign execution. Partner with cross-functional teams including brand, business e-comm, Corp comms, events, and growth teams. 

Community & Social Media Lead					                                            August 2022 – June 2024 
eBay Motors 					                                                                                                              Remote - CA, US
· Partner with cross-functional teams, including brand, business e-comm, Corp comms, events, and growth teams. 
· Led transformation of eBay Motors' social media strategy for long-form and short-form content across TikTok, Instagram, and YouTube Shorts, achieving 30% increase in engagement and record-breaking campaign performance.
· Drove culturally relevant short-form content and influencer activations aligned with trends in automotive and Gen Z culture. Creating briefings, social content, and presentation decks. 
· Managed community growth and improved sentiment using social listening tools (Sprinklr, Meltwater), generating actionable insights across earned and owned channels.
· Collaborated cross-functionally with brand, growth, and merchandising teams to align Paid, Owned, and Earned content strategy.
· Optimized posting cadence by 150% while reducing resource costs by $500K through streamlined creative and cross-category content execution.

Social Media Manager						                                            January 2022 – September 2022 
BASF Corporation 						                                                                               Hybrid - NJ, US
· Collaborate with the media comms team on corp comms messaging and content for external/internal distribution.
· Publishing and moderating the social channels for the BASF brand and business units.
· Development of presentations for the internal team to align on social strategy, analytics, and content plans.
· Editing social content videos/graphics/photos with Canva, Adobe Premier, and Photoshop for graphics, images, and video for email and social campaigns.

[bookmark: _Hlk86715644]Director of Social Media     						                                            August 2020 – June 2021 
Brookline Media, now Recurrent Venture (TheDrive.com & CarBibles.com)                                                         Remote, NYC, US
· Built and led a lean, high-performing social team managing two automotive media properties; trained social editors and implemented editorial standards.
· Established brand content calendars rooted in cultural moments, driving 30% growth in social traffic and community engagement.
· Spearheaded trendspotting initiatives that translated viral insights into quick-turn content campaigns.
· Introduced streamlined creative workflows and production processes that increased efficiency and cross-team collaboration.



 
Social Media Marketing Manager						                           April 2020 – August 2020 
Scholz & Friends (Hyundai Global)		                                  		                            Remote, Berlin, Germany
· Orchestrated social media campaign planning across 52-week content calendar, aligning creative direction with audience and product data.
· Facilitated strategy and execution meetings with agency and brand stakeholders globally across multiple time zones.
· Delivered market research insights and consumer trend data to guide brand messaging on social and paid media platforms.

Community Manager, Content Experience						          April 2018 – October 2018 
LinkedIn                                                                	      				                                       New York, New York
· Identify, activate, and motivate community builders for LinkedIn across multiple segments and industries.
· Drive adoption of content creation products through direct outreach to the LinkedIn community of professionals.
· Organize webinars and workshops to help creators, and support community-driven events.
· Build guides for best practices and how to, and collect examples of great content.
· Measure results and use data to prioritize future investments.

[bookmark: _Hlk148706787]Global Engagement Strategist  Digital Solutions Architect				       October 2016 – March 2018 
TBWA\Chiat\Day NY (Nissan Global/Nissan USA) 	      				                       New York, New York
· Manage consulting meetings with regional teams on social media marketing and set up on enterprise platform tools.
· Managed clients’ engagement optimization across all digital media platforms and marketing activations.
· Managed relationships with influencer networks and curated engaging content for social channels + saving cost.
· Developing strategies from social analytics for driving progressive engagement from target audiences.

Digital and Social Media Manager 							          January 2014 – July 2016
Pirelli Tire North America LLC 	                                                                                                                                         New York, New York
· Improving the overall social media operations, planning, reporting, organic creative and strategy (incl. influencers and sponsorships)
· Development of the B2B and B2C community strategy across all social channels and live streams.
· Managing digital media, SEO, US Website content and setup of ad campaigns.
· Surpassed company benchmark goals over by 10% for 2014 & 2015 on all social media channels (FB, TW, IG, YT)
· Work on creating dynamic team environment to collaborate with PR, Sales, Sponsorship, and Events teams

Digital Strategy Analyst                                                        	October 2013 – February 2014
eMedFusion (Bayer Health)                                                                                              	                                Lyndhurst, New Jersey
· Contract project to implement strategy and tactics for Radian6 turn key operation for social media team
· Project work include: Briefs, project definitions, project timeline, budgets, GAP analysis, presentation, training
· Developing tactics around using competitive data for SEO strategy to gain traffic to Bayer’s product page


Education
[bookmark: _Hlk86715379]University of Tennessee: Knoxville										     2023
· Program Advisor for UTK Digital Marketing Certificate Program                                                                                   Online
Montclair State University                                                                                                                                                                                        2017
· MBA, Management of Information Systems & Marketing                                                    Upper Montclair, New Jersey
· Data Collection & Management Graduate Certificate
Rutgers University                                                                                                                                                                                                         2012
· Entrepreneurship Pioneers Initiative (EPI4) 						      Newark, New Jersey
Montclair State University                                                                                                                                                                                       2009
· B.S. in Marketing and Management 						     Upper Montclair, New Jersey
· Paralegal Certificate

Skills
	Microsoft Office & Outlook
	Facebook Ads & Analytics
	Marketing Team Mgmt.
	Digital Asset Production

	Google Apps, AdSense & Analytics
	Instagram Ads & Analytics
	Agency Team Mgmt.
	Digital Designer

	Data Analytics & Visualization
	Twitter(X) Ads & Analytics
	Website Design (CMS)
	HTML/CSS

	Project Management
Sprinklr / ClickUp / Monday.com
	YouTube Ads & Analytics
Twitch / Snapchat / TikTok
	Entrepreneur Training
Canva / App Tools
	Photoshop/Premiere Pro
Photo/Video Production Skills



